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To learn more and reserve your space: 
Contact: Amanda Myrick 
651-675-7248  |  amyrick@icbabanks.org

Highlight your newest offerings, products  
and solutions in Digital Banking,  
a special advertorial section in November’s  
innovation-focused issue. Showcase your 
technological expertise and highlight how  
your technology, tools and services can  
help community banks achieve greater 
efficiency, innovative products and a better 
customer experience. 

Key areas of interest include risk management, 
payments, mobile/RDC, fraud prevention,  
IT security, lending, core processing, and more. 

Digital Banking

In a rapidly evolving financial landscape where digital banking 
and the accountholder experience are at the forefront of many 
discussions, ensuring your digital offerings meet and exceed 
customer expectations is crucial for maintaining a competitive edge. 

In fact, the number of digital banking users in the U.S. are projected 
to grow year-over-year to nearly 217 million by 2025. 

This significant growth underscores the critical importance of 
delivering an exceptional digital banking experience for your 
customers. Business Wire also reveals 61% of consumers are likely to 
switch to a digital-only provider, further highlighting the urgent need 
for banks to enhance their digital banking experience. 

Moreover, the demand for mobile banking extends beyond younger 
generations, as 91% of Gen Xers and 79% of baby boomers are also 
recognizing the benefits of these services.

Banks that focus on digital transformation are experiencing notable 
benefits, such as decreases in operating expenses, improvements 

in accountholder retention, and deposit and loan account opening 
productivity.

This shift is not just about adopting new technologies; it’s about 
strategically using these tools to drive better business outcomes for 
your bank.  

In fact, Forrester notes the primary goal of digital transformation 
for 77% of organizations is to boost revenue – a target increasingly 
challenging to meet in the current financial climate, where extended 
higher interest rates have compressed net interest margins (NIMs) 
across the financial services industry – making revenue growth even 
more difficult. 

Consequently, finding and acting on efficiencies has become more 
crucial than ever. 

Digital banks are winning business by focusing on the user 
experience and product simplicity, while traditional banks must 
focus on reducing friction in their digital interfaces. Delivering an 
intuitive, user-friendly platform that appeals to all generations is 
essential for retaining and attracting customers.

With 70% of bank IT budgets spent on maintaining legacy systems, 
it’s essential for banks to find budget- and time-friendly ways of 
bringing new features to market. Leveraging open APIs and publicly 
available documentation can accelerate innovation and drive 
meaningful business outcomes – enabling you to stay ahead in a 
competitive market.

In summary, the shift toward digital banking is not just a trend but a 
critical component of future success. 

By embracing digital transformation, focusing on the customer 
experience, and efficiently managing technology resources, you can 
better meet the needs of your customers and thrive in the evolving 
financial landscape. 

Download the new Jack Henry™ eBook to stay competitive and 
discover how our cutting-edge technology can help you create 
an enhanced digital banking experience your customers want and 
need. 

CHALLENGE: In a rapidly evolving financial landscape where digital banking and the accountholder experience are at the forefront of many 
discussions, ensuring your digital offerings meet and exceed customer expectations is crucial for maintaining a competitive edge.

SOLUTION: A well-designed digital platform that empowers community and regional banks to serve their customers with a modern and 
desirable digital experience.

Rethink Your Digital Banking Experience to  
Help You Retain Customers

Digital  
Banking

Visit jackhenry.com/banno-ebook to learn more today.

Digital
Banking
Community banks are partnering up to improve 
efficiencies, boost profits and better meet the  
needs of their customers.

In this special advertorial section, discover 
technology expertise and how unique tools 
and services can help community banks 
achieve a better customer experience.

RATES

Size Corporate  
Member Non-Member

TWO-PAGE SPREAD $8,500 $10,000

FULL PAGE $5,600 $6,650

Community banks are  
the lifeblood across the U.S.,  
with highly personalized 
services and deep knowledge 
of local businesses and 
economic environments. But as 
these keystone organizations 
face significant headwinds, 
their CFOs and treasurers 
need to re-examine how they 
manage liquidity.

For a decade, balance sheets have been positioned for 
falling or extremely low interest rates. Today, volatility, 
inflation, viral social media and economic conditions 
are putting heavy pressure on liquidity and net interest 
margins. 

As a result, regulators are now taking a highly proactive 
approach to liquidity – and making sure banks do all 
they can to avoid a replay of last year’s market shocks.

Understand your liquidity

Regulators are very keen for banks to both “know and 
own” their numbers, and develop a deep and dynamic 
understanding of current and potential liquidity 
situations.

Every treasurer, CFO and CEO must therefore have 
answers to the following questions.

•  What is the current liquidity profile, in detail, and is 
it in line with the bank’s risk appetite?

•  How does that liquidity profile change under 
stress?

•  What is the contingent liquidity plan to deal with 
stress situations?

It’s no longer sufficient to fire up the usual ALCO or 
regulatory reporting package, check the “are we in 
policy?” box, file away the report and circle back in a 

Doing more for your money 
Advanced new tools for liquidity management

Joe Sass, SVP, Balance 
Sheet Management, FIS

Regulators 
are very keen 
for banks to 
both “know 
and own” their 
numbers, and 
develop a deep 
and dynamic 
understanding 
of current and 
potential liquidity 
situations.

Digital  
Banking

ADDED VALUE INCLUDES:
• High-resolution PDF of your advertorial to use internally 

• Inclusion in the digital issue of Independent Banker

• Copy proofreading, layout and design services

• BONUS DISTRIBUTION: The November issue will be  
  sent to all technology titles of ICBA member banks

TO SEE THE 2024 
DIGITAL BANKING 

SECTION  
CLICK HERE. 

DELIVERABLES & SPECIFICATIONS
Headline/title: 10 words max

Challenge & Solution: 75 words (combined) max

Main Copy: Lowercase headlines. Please use multiple 
paragraphs, and bulleted/numbered lists sparingly. 
• Two-page Spread: 700 words 
• Full Page: 400 words 
• Half Page: 125 words

Contact Info: name & title, email, phone, URL 

Image Size: 3.75"W x  3"H; Image must be 300DPI at 
100% of print size

Logo: Vector/.ai format; file must be 300DPI at 100% 
of print size 

Space Reservation Due: September 18th, 2025
Ad Materials Due: October 3rd, 2025

https://www.nxtbook.com/mspc/independentbanker/november2024/index.php#/p/62

