
THOUGHT LEADERSHIP 2026

To learn more and reserve your space: 
Contact: Amanda Myrick 
651-675-7248  |  amyrick@icbabanks.org

Highlight your newest offerings, products  
and solutions in Digital Banking,  
a special advertorial section in November’s  
innovation-focused issue. Showcase your 
technological expertise and highlight how  
your technology, tools and services can  
help community banks achieve greater 
efficiency, innovative products and a better 
customer experience. 

Key areas of interest include risk management, 
payments, mobile/RDC, fraud prevention,  
IT security, lending, core processing, and more. 

Digital Banking

Digital
Banking
Community banks are partnering up to improve 
efficiencies, boost profits and better meet the  
needs of their customers.

In this special advertorial section, discover 
technology expertise and how unique tools 
and services can help community banks 
achieve a better customer experience.

RATES

Size Corporate  
Member Non-Member

TWO-PAGE SPREAD $8,500 $10,000

FULL PAGE $5,600 $6,650

The digital banking landscape 
is undergoing a profound 
transformation. Customers today 
expect their financial institutions 
to deliver seamless, personalized 
experiences—anytime, 
anywhere. These expectations 
are shaped by the intuitive, 
responsive digital interactions 
they encounter across industries. 

To meet them, banks must evolve from transactional 
service providers into technology-enabled experience 
leaders.

The key lies in an opti-channel strategy, the next 
evolution of customer experience. While omnichannel 
ensures you can communicate consistently across 
any channel, opti-channel uses data to determine the 
optimal channel for each interaction. This approach, 
powered by a 360-degree customer view, allows you 
to anticipate the customers’ needs and deliver the right 
experience, at the right time, through the right channel. 

At the heart of a successful opti-channel strategy is 
open banking—the secure sharing of financial data 
between institutions and third-party providers. This 
practice is essential for gaining visibility across a 
customer’s entire financial lifecycle. By harnessing the 
wealth of data available, your institution can unlock 
value-added services like real-time financial insights, 
faster loan approvals, and automated personal finance 

management. For your small and medium-sized 
business (SMB) clients, this translates to improved 
financial management, enhanced access to capital, and 
data-driven strategic support. 

Achieving this requires a reimagined operating model, 
including unified customer records, orchestration layers 
that abstract legacy systems, and centralized data stores 
that support predictive analytics.

This is where FIS® plays a pivotal role in providing 
digital solutions that are foundational for a reimagined 
operating model. With decades of experience in 
financial technology and a deep understanding of the 
money lifecycle—at rest, in motion, and at work—FIS 
helps institutions unlock the full potential of open 
banking. 

By partnering with FIS, financial institutions gain 
access to a proven component based ecosystem 
that harmonizes user experience, APIs, and data. This 
enables banks to deliver human-centric opti-channel 
digital experiences that build trust, drive loyalty, and 
position them for long-term growth.

Open banking is not just a technical upgrade—it’s a 
strategic imperative. Institutions that embrace it can 
move beyond siloed systems and legacy constraints to 
create a future where banking is intuitive, inclusive, and 
insight-driven. With the right partner, that future is within 
reach.

The Bigger Picture of Open Banking

PARIJAT SINHA, Head of Open Banking, FIS Digital Banking Solutions
fisglobal.com/products/digital-one   |  fisglobal.com/contact-us

Digital  
Banking

Parijat Sinha

CHALLENGE: As customers demand ever more seamless and personalized interactions, banks face the challenge of delivering the optimal 
experience for every individual, at every moment.

SOLUTION: Embracing an opti-channel approach—one that intelligently connects each customer to the right product in the right channel at 
the right time—offers the solution for creating meaningful, tailored banking journeys in a rapidly evolving digital landscape.

ADDED VALUE INCLUDES:
• High-resolution PDF of your advertorial to use internally 

• Inclusion in the digital issue of Independent Banker

• Copy proofreading, layout and design services

• BONUS DISTRIBUTION: The November issue will be  
  sent to all technology titles of ICBA member banks

TO SEE THE 2025 
DIGITAL BANKING 

SECTION  
CLICK HERE. 

DELIVERABLES & SPECIFICATIONS
Headline/title: 10 words max

Challenge & Solution: 75 words (combined) max

Main Copy: Lowercase headlines. Please use multiple 
paragraphs, and bulleted/numbered lists sparingly. 
• Two-page Spread: 700 words 
• Full Page: 400 words 
• Half Page: 125 words

Contact Info: name & title, email, phone, URL 

Image Size: 3.75"W x  3"H; Image must be 300DPI at 
100% of print size

Logo: Vector/.ai format; file must be 300DPI at 100% 
of print size 

Space Reservation Due: September 18th, 2026
Ad Materials Due: October 3rd, 2026

https://www.nxtbook.com/mspc/independentbanker/november2025/index.php#/p/66

