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To learn more and reserve your space: 
Contact: Amanda Myrick 
651-675-7248  |  amyrick@icbabanks.org

Your fraud prevention solutions are key to protecting 
community banks and their customers! Take this 
opportunity to share how your solutions can help. 
This special advertorial section will appear in the 
popular May issue of Independent Banker— 
Fraud Prevention.

Guest Experts: Fraud Prevention

Unlock new potential 
For consumers around the world, debit 
cards have long been a mainstay of the 
community banking experience. So, it’s 
easy to take them for granted.

But what if the humble debit card could 
help you win over a new generation of 
customers?

For continued growth, it’s increasingly 
critical that banks boost their appeal 
to a younger audience – not only 
Millennials but also Generation Z. 

By 2030, Gen Z’s income is set to 
grow 400% to $33 trillion and will 
account for more than a quarter of 
global earnings1.  And behind these big 
numbers lies a golden opportunity for 
community banks. 

Make debit add up 
As the first digital natives, Gen Zers 
are low users of credit but have 
high expectations of the banking 
experience. And although 88% of bank 
managers say they understand the 
needs of Gen Z account holders, only 
34% of those customers would agree2. 

Legacy technology doesn’t help. 
Disparate tools, disjointed data and 
unconnected interfaces can make you 

less relevant and competitive in the 
digital age.

Now, with FIS Payments One Debit 
Suite, you can modernize your debit 
strategy and exceed Gen Z’s standards 
in just three steps.

1.  Understand the risks 
and opportunities                                                                  
Get actionable insights for debit 
card management by delivering 
real-time data on debit activity and 
portfolio profitability and gaining a 
consolidated view of your customers.

2.  Engage with customers as they 
want you to 
Elevate the customer experience by 
offering innovative but intuitive self-
service tools for managing individual 
debit needs and controlling where, 
on what and how much a card is 
used.

3.  Evolve your working environment                                                                          
Provide an open ecosystem and 
single, comprehensive user interface 

for multiple activities, including 
debit, ATM, fraud, reports and card 
processing, as well as APIs and data 
tools.

Drive growth all around 
But a modern debit strategy isn’t all 
about boosting your appeal to younger 
consumers with shiny new technology. 
It’s a matter of making long-term 
improvements to your services, 
your processes and every customer 
interaction.

With a digitally-driven approach to 
debit, Payments One Debit Suite could 
help you delight the next generation 
of customers and keep your current 
customers happy, too. 

Who knew the debit card could be 
such a powerful driver of sustainable 
growth?

GUEST EXPERTS  
Fraud Prevention

Mind the generation gap with a modern debit card strategy

CHALLENGE: As a modern community bank, you need to strike a balance between retaining loyal account holders and 
attracting younger generations of customers.  

SOLUTION:  FIS Payments One Debit Suite helps banks transform traditional debit card services into a cutting-edge growth 
driver – and delight both new and existing customers with a thoroughly modern approach to debit card management.

DEBIT CARDS HAVE LONG BEEN  
A MAINSTAY OF THE COMMUNITY 
BANKING EXPERIENCE.  
BUT WHAT IF THE HUMBLE  
DEBIT CARD COULD HELP YOU  
WIN OVER A NEW GENERATION  
OF CUSTOMERS?

www.fisglobal.com

Brad Strock                                                                                                                       
SVP, Group 
Executive, 
Payments,  
FIS

Scan the QR code to contact 
us and find out more.

  GfK, A fresh look at Gen Z and Millennials, February 2023
  IBM, How banks can cater to Gen Z customers, December 2022

GUEST EXPERTS:
Fraud Prevention

This special advertorial section will feature innovative 
products and solutions that are helping community 
banks prosper in the ever-changing financial industry.

Explore this section and learn how our industry 
partners’ innovative offerings can boost your 
community bank’s success!

        New Product and Service Showcase

RATES

Size Corporate  
Member Non-Member

TWO-PAGE SPREAD $8,500 $10,000

FULL PAGE $5,600 $6,650

CHALLENGE/SOLUTION FORMAT:
1.	 State the challenge & solution. 

A.	Name a challenge community banks are facing 
B.	Summarize your company’s solution 

2.	Highlight the benefits of your company’s product  
or service: 
A.	Use case studies and/or testimonials 
B.	Offer concrete details on how your solution works 
C.	Emphasize the impact your solution can make for 		
	 community banks

3.	Include an image to support your message  
(headshot, stock photo, chart, etc.)

4.	Share contact information (Name, email, phone, website)

ADDED VALUE INCLUDES:
• High-resolution PDF of your advertorial to use internally 

• Inclusion in the digital issue of Independent Banker

• Bonus distribution to community bank marketing titles
DELIVERABLES & SPECIFICATIONS
Headline/title: 10 words max

Challenge & Solution: 75 words (combined) max

Main Copy: Lowercase headlines. Please use multiple 
paragraphs, and bulleted/numbered lists sparingly. 
• Two-page Spread: 700 words 
• Full Page: 400 words 
• Half Page: 125 words

Contact Info: name & title, email, phone, URL 

Image Size: 3.75"W x  3"H; Image must be 300DPI at 
100% of print size

Logo: Vector/.ai format; file must be 300DPI at 100% 
of print size 

Space Reservation Due: March 18, 2025
Ad Materials Due: April 2, 2025
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